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Products of recording 

• atlases  

• papers  

• reports 

• books 



Overarching aim of newsletters 

• maintain enthusiasm of recorders 

• see the point of submitting records 

• make recorders feel wanted 



The value of stimulus 
 

response of hoverfly recorders to feedback 
 



What is the key content? 

• maps 

• flight times 

• new species 

• new keys 

• observations – behaviour, ecology 

 

 



Bombylius major and discolor  



Anthomyiidae regions 

 



Anthomyiidae records per region 



Coverage maps 
 
 
example from platypezids 



Species frequency 
maps 

 
 
 

example from dolichopodids 

Dolichopodidae 

1-9 species 

10-25 species 

25-49 species 

50+ species 



Analysis 
 
 

Range change of Cheilosia 
soror in 5 year periods 



Flight times 
 
 
 
 
example from platypezids 



New species 
 
 
Example from Fungus Gnats  
 
- key differences 
- essential figures 
- habitus 
 



Revised keys 
 
 
 
 
 
Example from craneflies 



Low key articles, no pressure 

 

– ecology 

– behaviour 

– field meeting reports 

– methods 

 



Natural history  
 
 
 
example from British 
Soldierflies 
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Do we need guidelines for editors? 



 



Do newsletters generate more records? 

 

– imponderables ..... 

 

• contribution of organiser is usually disproportionate 

• other stimuli – websites, social media 

• database types 

 

 



Are websites and social media better substitutes? 


